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Woman's Day is an invaluable handbook for elevating the every day.
Our positive POV encourages our readers to take action, brings joy
nto everything they do, and powers meaningful connections daily.
Our content—fun family activities, easy delicious meals, best-in-class
health and wellness information, uplifting stories, attainable beauty
advice, celebrations big and small (were Destination Celebration!)—
mnspire and enrich her life. In a world where every moment counts, our
reader turms to us to help make even the smallest ones, extraordinary
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2023 COMSCORE MULTI
PLATFORM/MRI-SIMMONS
(6-23/523); HEARST SOCIAL
COMP REPORT (8/1/23)

Total Audience 11,914,000
Women/Men 80%/20%
Median Age 559
Median HHI $72,137
Attended College+ 60.3%
Married 53.2%
Employed 51.5%
Own Home 68.6%
Children in Household 28.9%

Multicultural 27.7%

+3. 1M Social

2%
DUPLICATION
BETWEEN PRINT
AND DIGITAL
AUDIENCE
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NATIONAL ON-SALE
ISSUE ISSUE THEME AD CLOSE DATES

February/ Leap Into the 1/21/23 1/16/24
March New Year!

April/May Spring 1/23/24 3/12/24
Twirl Up!

June/July Summertastic 4/2/24 5/28/24

August/ Wanderlust 6/4/24 7/30/24
September

October/ Best of 7/23/24 9/17/24
November Halloween

December/ Happy Q/24/24 1/19/24
January ‘25 HoliYAYs
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Rate Base: 700,000

; FOUR COLOR /7 GROSS RATES BLACK + WHITE / GROSS RATES
ks Full Page $88,550 Full Page $73.960 0 v X
2/; Page $66,450 2/, Page $55,500 y .’?‘3‘
Y, Page $50,920 Y, Page $42,530 :‘
/s Page $35,380 /3 Page $29,550
Y, Page $27,670 Y4 Page $23,120
Y, Page $14,800
TWO COLOR /7 GROSS RATES
Full Page $86,400 COVERS 7/ GROSS RATES
/s Page $64,830 Second Cover $115,120
Y2 Page $49,680 Third Cover $110,690

Y5 Page $34,520 Fourth Cover $126,630

Y, page $27,000

EFFECTIVE WITH THE FEB/MARCH - JUNE/JULY 2024 ISSUES
_ -
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Rate Base: 600,000

FOUR COLOR /7 GROSS RATES BLACK + WHITE / GROSS RATES

Full Page $75,900 Full Page $63,390

%5 Page $56,960 %5 Page $47,570
i/, Page $43,650 Y/, Page $36,450
/s Page $30,330 /3 Page $25,330
B
Ve
' /4 Page $23,720 Y4 Page $19.820
F B
. |
;4 Y Page $12,690
TWO COLOR / GROSS RATES
&’ M_ Full Page $74,060 COVERS / GROSS RATES
] %
" /3 Page $55,570 Second Cover $98,670
l'l,-'
- Y, Page $42,580 Third Cover $94,880
’ /s Page $29,590 Fourth Cover $108,540

Y1 page $23,140

EFFECTIVE WITH THE AUG/SEPT 2024 - DEC/JAN 2025 ISSUES
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MECHANICAL REQUIREMENTS e
O UNIT SIZE BLEED LIVE/NON-BLEED TRIM :::::o
2 Spread 15Y," x 10 4" 14Y,"x 10" 15" x 10 ¥, e
o Full Page 734" x 10 ¥/4" 7" x 10" 7Y5"x10 Y," ::
. /s Vertical 55" x 10 /4" 4%/ 10" 47/5"10 %" ' NN
. Y, Vertical 334" x 10 /4" 3"x10" 31, x 10 Y," B R N NN
" '/, Horizontal 734" x5 3% 7" x 4°5/" 7Y," x5 Ys" ..
2. Y, Horizontal Spread 15Y," x 5 %/ 14Y," x 45/ 15" x 5 V" -
:: /3 Vertical 2Y," x10 3/4" 134" x 10" 2, x10 Y, ::
e /3 Square 5Y8" x5 %" 43/8" x 4 /" 47/" x5 Ys" O
v ) Safety = Please keep all live type 174" from Trim on all sides. "
:...:::::: ::: AD SUBMISSIONS INK SPECIFICATIONS .o
Setel : o . Electronic file delivery at 4/C process only in Rotogravure ROB. 2o
':':’.'.:.: ¢ www.adshuttle.com/hearst Match colors available in offset forms -:
:::::: '.::::::: : Covers, Regional Editions and National and covers. .
*° :.'. Copy Split pages are printed in offset; BINDING SPECIFICATIONS o®
body of book printed in rotogravure. Perfect bound; jog to foot, /5" head, '
Depth of column, 140 lines; three columns face & foot trim - ¥&" grind off. K
to a page. Magazine is perfect bound. PRINTING METHOD ::
CONTACT Web offset & Rotogravure. oy
!:or ad specs, material extensions, . EURNISHED INSERTS o
insert questions, and all other production . ) .
. Special units, gatefolds, booklets, cards, '
related questions, please contact ) °e
. . . etc., are acceptable. For mechanical .
Valentina Cabello, Ad Services Marketing ificati L t .°
Solutions Partner at 414.566.8651 or specitications, prease consu ..
. Andrew Joyce, Operations Account Manager .
vcabelloibar@quad.com. . . o°
andrew.joyce@pwxsolutions.com. o
ACCEPTABLE FILE FORMAT For pricing information, please consult o
PDF/X-1a. Further information about your Woman's Day Representative. be
PDF/X-1a can be found at www.pdf-x.com. FOR ADDITIONAL SPECIFICATIONS " .
PROOFS Contact Andrew Joyce, " X
Hearst utilizes Virtual Proofing Operations Account Manager at ! .
technology at all monthly publication andrew.joyce@pwxsolutions.com ) o

print facilities. Hard copy guidance
is no longer required.
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from invoice date. Interest will be charged at rate of 1.5% per month or, if less, the maximum lawful interest rate, on past-due invoices. New
advertisers must either remit payment with order or furnish satisfactory credit references, subject to Publisher’s discretion. 5. The advertiser
agrees to pay the amount of invoices rendered by Publisher within the time specified on the invoice. 6. Orders 30 days beyond current closing
datewill be accepted only at rates prevailing, and only on a space-available basis (and subject to the other terms and conditions herein). Orders
containing incorrect rates may be accepted and if accepted, charged at regular rates. Such errors will be regarded as only clerical. 7. All
agencies or direct advertisers must supply Publisher with a legal street address and not just a post office box. 8. Orders specifying positions
other than those known as designated positions are accepted only on a request basis, subject to the right of Publisher to determine actual
positions. 9. Advertisements in other than standard sizes are subject to Publisher's approval. 10. Publisher is a member of the Alliance for
Audited Media (AAM). Publisher reports its total circulation on an issue-by-issue basis which is audited by AAM. Publisher does not guarantee
circulation to regional advertisers, and regional circulations reported to AAM are used only as a basis for determining rates. Publisher is
entitled to a 5% shortfall on estimates for ads placed on a regional basis. 11. Rates, conditions, and space units are subject to change without
notice. Any discounts are applicable during the period in which they are earned. Any and all rebates from earned discount adjustments must
be taken by the advertiser within six (6) months following the period in which such rebates were earned or they will be deemed expired. 12.
Schedule of months of insertion and size of space must accompany all orders and are binding upon advertiser upon receipt unless terminated
inwriting prior to the applicable closing date(s). So-called “space reservations” are not considered by Publisher as orders or binding upon it in
anyway. 13. Reproduction quality is at the advertiser’s risk if Publisher's specifications are not met or if material is received after closing date
even if on extension. All queries concerning printed reproduction must be submitted to Publisher within 45 days of issue date. 14. Advertising
filmwill be destroyed, if not ordered returned, 12 months after last use without liability. 15. No rebate will be allowed for insertion of wrong key
numbers. 16. The advertiser agrees that in the event Publisher commits any act, error, or omission in the acceptance, publication, and/or
distribution of their advertisement for which Publisher may be held legally responsible, Publisher’s liability will in no event exceed the cost of
the space ordered and further agree that Publisher will not under any circumstance be responsible for consequential damages, including lost
income and/or profits. 17. The advertiser represents that it not only has the right to authorize the publication of any advertisement it has
submitted to Publisher, but that it is fully authorized and licensed to use (i) the names and/or the portraits or pictures of persons, living or
dead, or of things; (i) any trademarks, service marks, copyrighted, proprietary, or otherwise private material; and (iii) any testimonials
contained in any advertisement submitted by or on behalf of the advertiser and published by Publisher, and that such advertisement is neither
libelous, an invasion of privacy, violative of any third party's rights, or otherwise unlawful. As part of the consideration and to induce Publisher
to publish such advertisement, the advertiser agrees to indemnify and save harmless Publisher against all loss, liability, damage, and expense
of whatsoever nature (“Losses”) arising out of copying, printing, or publishing of such advertisement (“Claims”). 18. In the event that any
advertising campaign for advertiser includes sweepstakes, contests, email distribution and/or other promotional elements which are managed
either by the advertiser or by the Publisher on behalf of the advertiser, the advertiser also agrees to indemnify and save harmless Publisher
against any and all Losses arising out of the publication, use or distribution of any materials, products (including prizes) or services related to
all such promotional elements provided by the advertiser including, without limitation, those arising from any Claims. 19. The advertiser agrees
to and does indemnify and save harmless Publisher from all loss, damage, and liability growing out of the failure of any sweepstakes or contest
inserted by them for publication to be in compliance and conformity with any and all laws, orders, ordinances, and statutes of the United
States, or any of the states or subdivisions thereof. 20. All orders accepted are subject to acts of God, fires, strikes, accidents, or other
occurrences beyond Publisher’s control (whether like or unlike any of those enumerated herein) that prevent Publisher from partially or
completely producing, publishing or distributing Hearst Magazines. 21. All advertisements must be clearly identified by the trademark or
signature of the advertiser. 22. Words such as “advertisement” will be placed with copy that, in Publisher's opinion, resembles editorial matter.
23. Cancellations must be inwriting. Cancellations for orders are not binding on Publisher unless inwriting and received at least 45 days prior
to the advertising closing date for inside or outside cover pages and for all inside pages, prior to the advertising closing date. Thereafter,
orders may not be canceled or changed by the advertiser without the acknowledgment and acceptance of Publisher. If orders are not timely
canceled, the advertiser agrees that it will be responsible for the cost of such canceled advertisements. 24. A copy of any proposed insert
must be submitted to Publisher prior to printing of the insert. Inno event shall Publisher be responsible for any errors or omissions in, or the
production quality of any furnished insert. 25. The advertiser agrees to reimburse Publisher for all fees and expenses, including its attorney's
fees, incurred by Hearst in collecting or attempting to collect charges owed for advertising placed pursuant to this Agreement. 26. The parties
agree that the details contained on orders will be treated as confidential or proprietary information and shall not be disclosed to third parties.
27. Should Hearst Publisher acquire any new magazines beyond the current list of publications (21), the advertiser will not be entitled to any
discount withrespect to such newly acquired titles during the term of this Agreement. 28. Claims for circulation base shortfalls must be made
within 6 months after publication of final AAM statements (the white sheets). 29. The advertiser is responsible for any and all rate base
increases that occur throughout the contract period. Rate base adjustments are NON-NEGOTIABLE. 30. All issues related to advertising will
be governed by the laws of the State of New York applicable to contracts to be performed entirely therein. Any action brought by advertiser
against Publisher relating to advertising must be brought in the state or federal courts in New York, New York and the parties hereby consent
®0% 6% % % L *.0%.° to the jurisdiction of such courts. 0%0°0°0°0°c 0 0 o _o_o_ 0 o 0 0 o0 0 o
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:o 1. These terms and conditions apply to all advertising insertion orders placed by advertiser with Hearst Communications, Inc. (“Publisher”) oo
K during 2024. Publisher will not be bound by any condition appearing on order blanks or copy instructions submitted by or on behalf of the o
,° advertiser when such condition conflicts with any provision contained in Publisher’s rate card or with its policies, regardless of whether or not
° set forth in the rate card. All references herein to Advertiser include Advertiser's agency, if there is one, and Advertiser and its agency shall be
: jointly and severally liable for Advertiser’s obligations hereunder. 2. Publisher reserves the right to decline or reject any advertisement for any [
W° reason at any time without liability even though previously acknowledged or accepted. If an advertisement is accepted for publication, the !
o advertiser agrees that it will not make any promotional references to Hearst Magazines without the prior written permission of the Publisher. !
.: 3. Short Rates. Advertiserswill be short-rated if the space uponwhich billings have been based is not used within the 12-month contract period. :
° 4. Agency commission: 15% to recognized agencies. Bills are rendered on publication date. Payment in U.S. currency required. Net due 30 days .
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contaqct

For inquiries on rates, closing For inquiries regarding
v dates, specs, and editorial pitching your product or
calendars, please contact: service to a relevant category .
ELIZABETH BLOOM editor, please contact: |
Director, Advertising ANDRA CHANTIM
& Media Services Deputy Editor
Elizabeth.bloom@hearst.com achantim@hearst.com
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